






 

 

 

 

 

 

 

 

 

 

 

 



 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

Institution Location
Size

(sq ft)
Attendance 

Operating 

Budget (USD)

Capital Cost 

(USD)
Governance

Education Centers

Education Center Average 60,625 27,500 1,950,000 38,850,000

Wine & Food Centers

Wine & Food Center Average 

(excl. Copia)
58,000 214,200 7,475,000 23,403,333

Gateways to the Region

Gateway Average 5,200 90,000 680,000 200,000

Themed Campuses

Campus Average 72,733 116,667 1,730,000 8,500,000

Average All (excl. Copia) 54,607 148,045 4,526,250 24,078,462

Median All (excl. Copia) 38,000 100,000 2,365,000 10,000,000



 

Education Center

Wine & Food Center

Gateway to the Region
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Demographic and Socioeconomic Profiles Charlottesville City Abermarle County Charlottesville MSA Virginia

Population 2010 Census 43,575 98,970 201,559 8,001,024

Population Projection 2018 43,717 110,027 217,771 8,670,354

Average Household Size 2013 2.30 2.41 2.42 2.54

Race/Ethnicity: Non-White Population 38.9% 19.4% 21.0% 31.4%

Median Household Income $42,368 $66,737 $57,812 $64,221

Average Household Income $60,666 $95,119 $80,640 $86,155

Gender:- Male 48.1% 47.90% 47.9% 49.1%

Household Composition: Married Couple No Children 39.5% 45.7% 45.4% 41.2%

Median Age 28.7 38.5 37.1 37.7

Education(25+):Bachelor's Degree or Higher N/A 44.7% 40.5% 34.2%

Source: Research 360, 2013
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Major Cultural Attractions in Charlottesville Area Attendance

Museums & Historic Houses

Monticello, Home of Thomas Jefferson* 450,112

The Rotunda, University of Virginia* 135,000

Ash Lawn-Highland* 68,000

The Virginia Discovery Museum * 58,000

The Fralin Museum of Art at the University of Virginia* 25,000

Second Street Gallery* 15,000

Leander J. McCormick Observatory* 4,000

Sub-total Median: 58,000

Sub-total Average: 107,873

Festivals & Fairs

Historic Garden Week in Virginia 40,000

Foxfield Steeplechase Races 25,000

Virginia Festival of the Book 24,000

Virginia Film Festival 24,000

Albemarle County Fair 10,000

First Night Virginia on New Year's Eve 8,000

Ash Lawn Opera Festival 7,000

Heritage Harvest Festival 6,000

Monticello Wine Festival (May) 2,000

Sub-total Median: 10,000

Sub-total Average: 16,222

Shenandoah National Park 1,100,000

Median: 24,000

Average: 117,712

*Source: The Official Directory 2013
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SUMMARY OF SITE EVALUATION SCORES AND 

RANKINGS FOR VIRGINIA WINE CENTER

Criteria - Implications For:

Weighting 

(1-3)

Rating 

(1-5)

Rating 

with 

Weighting 

Factor

Rating 

(1-5)

Rating 

with 

Weighting 

Factor

Rating 

(1-5)

Rating 

with 

Weighting 

Factor

Controlling Operating Costs 3 3 9 5 15 5 15

Limiting Capital Costs 3 5 15 2 6 1 3

Adequacy of Size 2 2 4 5 10 5 10

Access 2 5 10 4 8 2 4

Image/Aesthetics 2 2 4 4 8 4 8

Visibility 1 5 5 3 3 1 1

Independent Identity 1 2 2 3 3 1 1

Total Score Without Weighting 24 26 19

TOTAL SCORE WITH WEIGHTING 49 53 42

Ranking 2 1 3

PVCC Site Shadwell Site Tufton Site



 

 

 

 











 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

Institution Location Attendance 

Average All 150,500

Median All 100,000



 

 

 

 

 

 



 

Institution
Operating 

Budget (USD)
Visitors

 Cost per 

Visitor 

Average All  $      3,922,000  $                     29 

Median All  $      1,730,000  $                     24 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 
 
 





http://www.virginiawine.org/
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Virginia Wine Center 

1. What is your age?

 
Response 

Percent

Response 

Count

Under 21   0.0% 0

21-24 0.9% 6

25-34 12.2% 86

35-49 21.9% 154

50-64 48.4% 340

65+ 16.6% 117

  answered question 703

  skipped question 0

2. In the last year, have you visited any vineyards, breweries, theaters, museums, galleries, 

art fairs, food festivals, or attended other cultural events?

 
Response 

Percent

Response 

Count

Yes 97.6% 685

No 2.4% 17

  answered question 702

  skipped question 1
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3. What is your interest in tasting and learning more about:

  Very Interested Somewhat
Not 

Interested

Rating 

Average

Rating 

Count

Wines from around the world 37.0% (239) 40.1% (259) 19.8% (128) 3.1% (20) 1.00 646

Wines from Virginia 76.2% (508) 19.9% (133) 3.1% (21) 0.7% (5) 1.00 667

Microbrewed beers 39.4% (252) 30.5% (195) 18.3% (117) 11.7% (75) 1.00 639

Hard cider 25.9% (164) 25.9% (164) 27.4% (173) 20.7% (131) 1.00 632

Other spirits (e.g. bourbon, single 

malt whiskey)
25.0% (156) 29.4% (184) 26.4% (165) 19.2% (120) 1.00 625

Artisanal food 54.2% (350) 31.1% (201) 11.5% (74) 3.3% (21) 1.00 646

  answered question 669

  skipped question 34

4. How often do you drink wine from Virginia?

 
Response 

Percent

Response 

Count

At least once per week 39.2% 262

Every month or so 41.8% 279

I've tried it, but don't drink it 

regularly
16.9% 113

Never tried it - but plan to 1.0% 7

Never tried it - don't plan to 1.0% 7

  answered question 668

  skipped question 35
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5. Have you visited any of Virginia's vineyards?

 
Response 

Percent

Response 

Count

Yes - several different vineyards, 

several times
81.2% 540

Yes - one vineyard several times 3.2% 21

Yes - once or twice 10.1% 67

Never been - but I'd like to visit 5.0% 33

Never been - not interested 0.6% 4

  answered question 665

  skipped question 38

6. Please rate the following aspects of your Virginia wine experience:

  Excellent Good Average Poor
Rating 

Average

Rating 

Count

Quality of wine 46.7% (294) 45.9% (289) 6.7% (42) 0.8% (5) 1.00 630

Quality of service 56.7% (354) 38.0% (237) 5.0% (31) 0.3% (2) 1.00 624

Quality of overall experience 57.3% (359) 39.4% (247) 3.0% (19) 0.3% (2) 1.00 627

Value (cost vs. experience) 30.7% (193) 47.8% (300) 19.4% (122) 2.1% (13) 1.00 628

  answered question 631

  skipped question 72
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7. Have you visited other major wine producing regions, such as the Napa Valley or 

Bordeaux?

 
Response 

Percent

Response 

Count

Yes 60.4% 403

No 39.6% 264

  answered question 667

  skipped question 36

8. Please rate the following aspects of your experience in wine regions outside of Virginia:

  Excellent Good Average Poor
Rating 

Average

Rating 

Count

Quality of wine 67.4% (271) 31.6% (127) 1.0% (4) 0.0% (0) 1.00 402

Quality of service 44.5% (178) 45.8% (183) 9.8% (39) 0.0% (0) 1.00 400

Quality of overall experience 54.4% (218) 40.4% (162) 5.2% (21) 0.0% (0) 1.00 401

Value (cost vs. experience) 21.3% (85) 55.8% (223) 21.3% (85) 1.8% (7) 1.00 400

  answered question 402

  skipped question 301
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9. Would you visit a dynamic Virginia Wine Center where you could sample wine & food 

products and learn how they're made?

 
Response 

Percent

Response 

Count

Definitely 69.3% 460

Probably 21.8% 145

Maybe 7.2% 48

Probably not 0.8% 5

Definitely not 0.9% 6

  answered question 664

  skipped question 39

10. If a Wine Center were to be built in Central Virginia, close to Monticello and beautiful 

vineyards, how likely would you be to visit?

 
Response 

Percent

Response 

Count

Definitely 66.4% 441

Probably 25.0% 166

Maybe 6.8% 45

Probably not 0.9% 6

Definitely not 0.9% 6

  answered question 664

  skipped question 39
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11. How interested would you be in the following activities at a Virginia Wine Center?

  Very Interested Somewhat
Not 

Interested

Rating 

Average

Rating 

Count

Workshops/talks/classes on 

various aspects of wine, beer, cider 

and food
44.4% (292) 33.8% (222) 16.7% (110) 5.0% (33) 1.00 657

Activities/demonstrations (i.e. 

grape crushes, vine pruning, etc.)
47.7% (312) 35.3% (231) 13.6% (89) 3.4% (22) 1.00 654

Exhibition/short film about Virginia's 

wine history
37.2% (244) 35.1% (230) 20.4% (134) 7.3% (48) 1.00 656

Tasting Virginia wines and other 

local products
80.7% (532) 15.5% (102) 2.3% (15) 1.5% (10) 1.00 659

Orientation to Virginia's various 

wineries, regions, and trails
52.9% (346) 34.9% (228) 9.6% (63) 2.6% (17) 1.00 654

Taking a shuttle to multiple 

vineyards, cideries, breweries
51.7% (339) 25.0% (164) 14.3% (94) 9.0% (59) 1.00 656

Tasting wines from around the world 41.3% (271) 32.9% (216) 19.1% (125) 6.7% (44) 1.00 656

  answered question 664

  skipped question 39
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12. If visiting the Wine Center, how likely would you be to purchase...

  Definitely Probably Maybe Unlikely
Definitely 

Not

Rating 

Average

Rating 

Count

Membership for discounted 

workshops, events, products

21.4% 

(140)

30.8% 

(202)
33.0% 

(216)

12.7% 

(83)
2.1% (14) 1.00 655

Virginia wine, cider, and/or beer
59.5% 

(393)

31.5% 

(208)
6.1% (40) 1.5% (10) 1.4% (9) 1.00 660

Tickets to special events like 

festivals, dinners and celebrity 

talks

27.0% 

(178)
35.5% 

(234)

30.7% 

(202)
5.3% (35) 1.5% (10) 1.00 659

Specialty/locally produced food
45.2% 

(298)

41.4% 

(273)

11.4% 

(75)
1.2% (8) 0.9% (6) 1.00 660

  answered question 663

  skipped question 40

13. If the Wine Center offered family friendly activities, would you visit with children?

 
Response 

Percent

Response 

Count

Definitely 19.7% 128

Probably 18.3% 119

Maybe 18.4% 120

Probably not 24.4% 159

Definitely not 19.2% 125

  answered question 651

  skipped question 52
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14. What is your gender?

 
Response 

Percent

Response 

Count

Male 37.9% 248

Female 62.1% 406

  answered question 654

  skipped question 49

15. What is your racial/ethnic background? (select all that apply)

 
Response 

Percent

Response 

Count

Caucasian 95.2% 613

Hispanic/Latino 1.7% 11

African American 1.2% 8

Asian 1.2% 8

Native American 1.1% 7

Multiracial/Multiethnic 1.1% 7

Other (please specify) 

 
5

  answered question 644

  skipped question 59
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16. What is your annual household income?

 
Response 

Percent

Response 

Count

Under $30,000 2.5% 15

$30,000 - <$51,000 8.8% 53

$51,000 - <$71,000 13.0% 78

$71,000 - <$100,000 20.9% 125

$100,000 - <$150,000 27.7% 166

Over $150,000 27.0% 162

  answered question 599

  skipped question 104
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Page 11, Q15.  What is your racial/ethnic background? (select all that apply)

1 na Nov 10, 2013 8:40 AM

2 white american Nov 9, 2013 12:38 PM

3 Human Nov 9, 2013 7:47 AM

4 American Nov 8, 2013 10:06 PM

5 american Nov 8, 2013 5:58 PM
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Virginia Wine Center 

1. Where do you work?

 
Response 

Percent

Response 

Count

Central Virginia 61.4% 43

Northern Virginia 28.6% 20

Coastal/Tidewater Virginia 2.9% 2

Southwestern Virginia 7.1% 5

DC or Maryland   0.0% 0

Out of State   0.0% 0

Outside the US   0.0% 0

  answered question 70

  skipped question 0
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2. What industry do you work in?

 
Response 

Percent

Response 

Count

Wine 91.3% 63

Cider 1.4% 1

Beer   0.0% 0

Small farm/farm to table   0.0% 0

Artisanal food such as cheese, 

jams, breads
1.4% 1

Industrial farming   0.0% 0

Factory produced food products 1.4% 1

I do not work with wine, beer or 

food
4.3% 3

  answered question 69

  skipped question 1

3. How old are you?

 
Response 

Percent

Response 

Count

Under 21   0.0% 0

21-34 9.2% 6

35-49 27.7% 18

50-64 46.2% 30

65+ 16.9% 11

  answered question 65

  skipped question 5
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4. My current position is (select one)

 
Response 

Percent

Response 

Count

Owner/partner of existing 

business
78.5% 51

Manager of existing business 16.9% 11

Board member or senior manager 

of a wine, beer or food professional 

organization

1.5% 1

Soon to open my own wine, beer or 

food business
1.5% 1

Hard worker, but not an owner or 

senior manager at this time
1.5% 1

  answered question 65

  skipped question 5

5. Does your vineyard/brewery/farm offer a significant public experience?

 
Response 

Percent

Response 

Count

Yes 93.8% 60

No 6.3% 4

  answered question 64

  skipped question 6
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6. What experiences do you regularly offer? (check all that apply)

 
Response 

Percent

Response 

Count

Tasting experience 98.3% 59

Tours of your production facilities 70.0% 42

Demonstrations 30.0% 18

Informal restaurant/snack bar 36.7% 22

Formal restaurant 8.3% 5

Special event space for parties of 

more than 100
41.7% 25

Other (please specify) 

 
31.7% 19

  answered question 60

  skipped question 10

7. Are you interested in having more people visit your property?

 
Response 

Percent

Response 

Count

Yes 95.3% 61

No 4.7% 3

  answered question 64

  skipped question 6
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8. Do you already have the facilities to support increased visitation?

 
Response 

Percent

Response 

Count

Yes 90.2% 55

No 9.8% 6

  answered question 61

  skipped question 9

9. Are you in the process of building new or expanding existing facilities to accommodate 

the public?

 
Response 

Percent

Response 

Count

Yes 52.5% 32

No 47.5% 29

comments 

 
7

  answered question 61

  skipped question 9

10. Why not?

 
Response 

Count

  3

  answered question 3

  skipped question 67
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11. Do you currently participate in networking and professional development?

 
Response 

Percent

Response 

Count

Yes 82.3% 51

No 17.7% 11

  answered question 62

  skipped question 8

12. What activities are you personally currently involved with? (check all that apply)

 
Response 

Percent

Response 

Count

Membership in a professional 

organization
94.0% 47

Continuing education classes 48.0% 24

Degree program 6.0% 3

Internship/apprenticeship 2.0% 1

Social activities through personal 

connections
88.0% 44

Please list the specific activities 

(e.g. name of organization, types 

of classes, etc.) 

 

36.0% 18

  answered question 50

  skipped question 20
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13. Why not?

 
Response 

Count

  4

  answered question 4

  skipped question 66

14. What activities do you think a Virginia Wine Center should offer to the public?

 
Must 

Have
Important

Somewhat 

Important

Not That 

Important
No Way

Rating 

Average

Rating 

Count

Tastings of wine, cider, beer and 

food
59.3% 

(35)

23.7% 

(14)
8.5% (5) 1.7% (1) 6.8% (4) 1.00 59

Organized trips/tours of vineyards
25.4% 

(15)
30.5% 

(18)
15.3% (9)

20.3% 

(12)
8.5% (5) 1.00 59

Wine and food festivals with local 

chefs

25.4% 

(15)
30.5% 

(18)
27.1% (16) 10.2% (6) 6.8% (4) 1.00 59

Opportunities to buy local wine, 

cider, beer and food
55.0% 

(33)

20.0% 

(12)
15.0% (9) 3.3% (2) 6.7% (4) 1.00 60

Expos of products by local artists, 

craftsmen and designers

19.3% 

(11)

26.3% 

(15)
29.8% (17)

17.5% 

(10)
7.0% (4) 1.00 57

Dinners and special ticketed events 13.3% (8)
41.7% 

(25)
25.0% (15) 15.0% (9) 5.0% (3) 1.00 60

Demonstrations and interactive 

activities

31.0% 

(18)
34.5% 

(20)
29.3% (17) 1.7% (1) 3.4% (2) 1.00 58

Formal classes/workshops to 

inspire and build appreciation

32.2% 

(19)
42.4% 

(25)
18.6% (11) 5.1% (3) 1.7% (1) 1.00 59

An exhibition about Virginia's wine 

history
55.9% 

(33)

27.1% 

(16)
10.2% (6) 5.1% (3) 1.7% (1) 1.00 59

Other (please specify) 

 
3

  answered question 61
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  skipped question 9

15. What activities would you - as a professional - want a Virginia Wine Center to offer?

 
Must 

Have
Important

Somewhat 

Important

Not that 

important
No Way

Rating 

Average

Rating 

Count

Research lab & experimental 

vineyard
12.1% (7)

36.2% 

(21)
20.7% (12)

24.1% 

(14)
6.9% (4) 1.00 58

Demos/lectures by peers & 

industry leaders

29.8% 

(17)
43.9% 

(25)
19.3% (11) 3.5% (2) 3.5% (2) 1.00 57

Sales outlet that carries your 

product along with others
34.4% 

(21)

24.6% 

(15)
26.2% (16) 11.5% (7) 3.3% (2) 1.00 61

Dedicated rental space to sell your 

product

20.7% 

(12)
10.3% (6) 25.9% (15)

36.2% 

(21)
6.9% (4) 1.00 58

Networking/social events w/ other 

industry professionals

29.3% 

(17)
36.2% 

(21)
25.9% (15) 5.2% (3) 3.4% (2) 1.00 58

Classes for credit (in partnership w/ 

an existing college)

17.2% 

(10)
41.4% 

(24)
22.4% (13) 15.5% (9) 3.4% (2) 1.00 58

Continuing education/certificate 

classes (in partnership w/ an 

existing college)

17.9% 

(10)
44.6% 

(25)
21.4% (12) 12.5% (7) 3.6% (2) 1.00 56

Multi-purpose spaces for 

rentals/conferences
15.5% (9)

34.5% 

(20)
27.6% (16)

17.2% 

(10)
5.2% (3) 1.00 58

Other (please specify) 

 
3

  answered question 61

  skipped question 9
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16. Which classes would be most interesting to you (for you or your staff)? Rank your top 

three.

  1 2 3
Rating 

Average

Rating 

Count

Viticulture 40.4% (19) 38.3% (18) 21.3% (10) 1.00 47

Enology 40.9% (18) 43.2% (19) 15.9% (7) 1.00 44

Beer making 0.0% (0) 40.0% (2) 60.0% (3) 1.00 5

Cider making 25.0% (1) 0.0% (0) 75.0% (3) 1.00 4

Business development and 

marketing
36.7% (11) 23.3% (7) 40.0% (12) 1.00 30

Hospitality training 27.3% (6) 22.7% (5) 50.0% (11) 1.00 22

Cheese making 0.0% (0) 50.0% (2) 50.0% (2) 1.00 4

Artisanal food production 40.0% (2) 0.0% (0) 60.0% (3) 1.00 5

Other (please specify) 

 
5

  answered question 57

  skipped question 13
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17. How strongly do you agree with the following statements?

  Defintely Probably Maybe Unlikely
Definitely 

Not

Rating 

Average

Rating 

Count

Virginia-based wine, beer and 

artisanal food producers would 

benefit from a high-profile Wine 

Center dedicated to celebrating 

Virginia products.

50.0% 

(30)

21.7% 

(13)

18.3% 

(11)
6.7% (4) 3.3% (2) 1.00 60

From time to time, I would 

collaborate with the Wine Center to 

develop programs like demos or 

lectures.

34.4% 

(21)
36.1% 

(22)
13.1% (8) 14.8% (9) 1.6% (1) 1.00 61

I would be interested in corporate 

membership of the Wine Center if 

benefits included professional 

development, promotional 

opportunities, and discounted 

classes/events.

26.7% 

(16)

18.3% 

(11)
33.3% 

(20)

16.7% 

(10)
5.0% (3) 1.00 60

I am concerned that a Wine Center 

would compete with existing 

businesses.

11.9% (7) 8.5% (5)
23.7% 

(14)
39.0% 

(23)

16.9% 

(10)
1.00 59

I would use the Wine Center as a 

resource to expand my current skill 

set and learn about new aspects of 

the wine, beer and food industry.

29.5% 

(18)

29.5% 

(18)

21.3% 

(13)
14.8% (9) 4.9% (3) 1.00 61

I would send my employees to 

classes to improve or expand their 

current skills.

39.3% 

(24)

27.9% 

(17)

19.7% 

(12)
6.6% (4) 6.6% (4) 1.00 61

  answered question 61

  skipped question 9
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18. Do you think the Wine Center should celebrate the story of Virginia's wine industry, 

including its early beginnings?

 
Response 

Percent

Response 

Count

Yes 91.7% 55

No 8.3% 5

  answered question 60

  skipped question 10

19. Any additional thoughts on a potential Virginia Wine Center and what it will take to make 

it successful?

 
Response 

Count

  23

  answered question 23

  skipped question 47
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Page 7, Q6.  What experiences do you regularly offer? (check all that apply)

1 Hiking, picinicing, etc Nov 15, 2013 4:28 PM

2 main winery is used for events of over 100; food is only wrapped cheeses,
meats,crackers...

Nov 15, 2013 11:52 AM

3 Music venue Nov 15, 2013 11:29 AM

4 Vineyard Tours Nov 14, 2013 2:21 PM

5 New event space by October '14 Nov 10, 2013 10:06 AM

6 Artisanal Butcher Shop and Wine Shop w/ tastings Nov 10, 2013 9:01 AM

7 2000 customers a weekend visitation. Nov 8, 2013 6:15 PM

8 picnics, parties, special events, festivals, etc Nov 8, 2013 6:55 AM

9 Hotel Nov 7, 2013 11:32 AM

10 Events for 40 inside; up to 200 outside.  Concerts, weekly live music + lunch Nov 7, 2013 11:32 AM

11 wine dinners; cooking demos; small weddings < 75 people; other small meeting
space

Nov 7, 2013 11:24 AM

12 Wine Maker's dinneers, music, etc. Nov 7, 2013 11:03 AM

13 host events monthly from February-November music, food, fun Nov 7, 2013 10:52 AM

14 festival Nov 7, 2013 9:47 AM

15 Historic house tour Nov 7, 2013 9:39 AM

16 Public Interest Discussions/Music Nov 7, 2013 9:36 AM

17 Tour of LEED certified Green building Nov 7, 2013 9:26 AM

18 educational workshops Nov 7, 2013 9:24 AM

19 Wine acessories and Gifts Nov 7, 2013 9:21 AM
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Page 10, Q9.  Are you in the process of building new or expanding existing facilities to accommodate the public?

1 Addition of outside gardens and renovation of event space Nov 15, 2013 3:42 PM

2 New production/event space Nov 10, 2013 10:07 AM

3 larger tasting room, indoor social space Nov 7, 2013 7:11 PM

4 not yet Nov 7, 2013 2:14 PM

5 Under consideration depending on traffic.  Plenty of space for expansion;
watching for / anticipating need

Nov 7, 2013 11:32 AM

6 am considering it Nov 7, 2013 10:52 AM

7 Presently working on plans with an architect Nov 7, 2013 9:40 AM

Page 11, Q10.  Why not?

1 It depends on the purpose. We are close to full capacity now Nov 7, 2013 11:25 AM

2 Only have a vineyard on our property, no tasting room, love our privacy! Nov 7, 2013 10:47 AM

3 Why? Nov 7, 2013 9:34 AM
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Page 13, Q12.  What activities are you personally currently involved with? (check all that apply)

1 Bedford Wine Trail, Artisan Trail Nov 15, 2013 4:29 PM

2 Monticello Wine Trail, Appellation Trail, VWA, VVA, occasional PVCC classes,
VT eonology and viticulture meetings.

Nov 15, 2013 11:53 AM

3 Virginia Wineries Association Monticello Wine Trail Appelation Trail (wine trail
organization) Virginia Vineyards Association

Nov 15, 2013 11:32 AM

4 VVA, VWA Board Member, Wine Board Member Nov 13, 2013 1:51 PM

5 Virginia Vineyards Assoc.,Loudoun Wine Growers Assoc., VT wine makers
Round table,Loudoun Wineries Assoc., Visit Loudoun, Working Tasting Room

Nov 10, 2013 10:12 AM

6 Board CoC  Board VTC Board of local wine council Nov 8, 2013 6:16 PM

7 Loudoun Winegrowers Assn Virginia Vineyards Assn Loudoun Wineries Assn
Sensory analysis classes by Virginia Tech

Nov 8, 2013 12:56 PM

8 VVA Nov 7, 2013 10:19 PM

9 Mont wine trail, nelson151 Nov 7, 2013 6:58 PM

10 wine grower association, honey bee association, young mentorships group Nov 7, 2013 3:48 PM

11 on the board of The Frontier Culture Museum On the board of The community
Foundation On the board of the Staunton Performing Arts Council. serve on
Staunton Tourist Advisory Board

Nov 7, 2013 3:44 PM

12 Various VA wine groups; committees, seminars.  Also, local business and
political orgs (e.g., chamber, etc.)

Nov 7, 2013 11:33 AM

13 Chamber of Commerce Artisanal Trail VWA Nov 7, 2013 11:17 AM

14 Chamber of Commerce, several Lake Anna Business Partnership Wine Trail
Multi facet Trail (beer, wine, distilled spirits

Nov 7, 2013 10:54 AM

15 The whole alphabet soup Nov 7, 2013 9:56 AM

16 Vva, vwa, vwc Nov 7, 2013 9:44 AM

17 Virginia Wineries Association Virginia Vineyards Association Virginia Wine
Council Nelson County Chamber of Commerce Virginia FarmBureau Virginia
AgriBusiness Council

Nov 7, 2013 9:37 AM

18 Board membership in two industry boards Nov 7, 2013 9:25 AM
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Page 14, Q13.  Why not?

1 Busy Nov 8, 2013 10:30 AM

2 Don't have time Nov 7, 2013 8:28 PM

3 Busy expanding business Nov 7, 2013 10:12 AM

4 Live very rural and stay busy Nov 7, 2013 9:22 AM

Page 15, Q14.  What activities do you think a Virginia Wine Center should offer to the public?

1 none of these Nov 8, 2013 10:40 AM

2 Must include mead in survey. Nov 7, 2013 3:57 PM

3 Local food, cheese,farm products. Cooking classes, wine pairing, guest chef Nov 7, 2013 9:58 AM

Page 15, Q15.  What activities would you - as a professional - want a Virginia Wine Center to offer?

1 More exposure to country wines (various fruits & berries.) Nov 7, 2013 7:17 PM

2 Involve local food professionals Nov 7, 2013 9:58 AM

3 Too many outlets are not sustainable Nov 7, 2013 9:33 AM

Page 15, Q16.  Which classes would be most interesting to you (for you or your staff)? Rank your top three.

1 Country Wine Making (various fruits & berries) Nov 7, 2013 7:17 PM

2 mead (honey wine) Nov 7, 2013 3:57 PM

3 People travel for cooking/wine classes. Good way to get more tourists here Nov 7, 2013 9:58 AM

4 Too many outlets are not sustainable Nov 7, 2013 9:33 AM

5 Clases on the changing laws Nov 7, 2013 9:27 AM
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Page 15, Q19.  Any additional thoughts on a potential Virginia Wine Center and what it will take to make it
successful?

1 Even if the wine center "competes" with wineries, if it is well done it will increase
tourism enough so that the pie will grow ....

Nov 15, 2013 11:57 AM

2 It's a great idea that should involve everyone, and particularly establish Central
Virginia as Virginia's Wine Country.

Nov 15, 2013 11:31 AM

3 Location Near Wineries and Customer base. Nov 10, 2013 10:18 AM

4 We now have almost thirty wineries in Fauquier County, most of them very
serious about producing better and better wines.  Fauquier County would make a
great venue for this center.

Nov 10, 2013 9:06 AM

5 I have purchased "Americaswinecountry.com"  I STRONGLY advocate that we:
1.  Brand the center's activities using this marketing concept, 2.  Find a wealth
person or company to fund the center with naming rights, 3.  Locate the center
relatively close to Dulles International - i.e. Loudoun of - my preference -
Fauquier.  I am willing to search for significant funding in exchange locatinmg the
center in Fauquier County.

Nov 8, 2013 6:21 PM

6 For those in the industry, it would have to offer something they can't get now, like
classes and other professional development.  For consumers, part of the draw to
going to vineyards and wineries is gettting out in the country and experiencing
the whole thing.   If the wine center is selling products, will it be just a Virginia-
specific store?  In some ways it's more convenient, but it can't compete with the
whole agri-tourism experience.

Nov 8, 2013 1:05 PM

7 yeah, you need 4 of them. One in NW, NE, SW, and SE Virginia. If you do one
then you limit 95% of the state because of distance.  Just don't even build one.

Nov 8, 2013 7:00 AM

8 great concept Nov 7, 2013 10:24 PM

9 Locate centrally, like Albemarle Co. Nov 7, 2013 7:31 PM

10 Why does something called the Wine Center even ask about beer offerings in a
survey?  Don't try to capitalize on the draw of "wine" and then throw in a bunch
of other unrelated products.

Nov 7, 2013 7:02 PM

11 Put it in Loudoun Nov 7, 2013 6:24 PM

12 must include mead is this survey. (Yes there are only four (4) of us but the
interest is even greater.) Stonehouse Meadery, Purcellville, VA 20132

Nov 7, 2013 3:57 PM

13 I think it needs to be easily accessible with parking. Nov 7, 2013 3:24 PM

14 Great idea.  I think we're still 10 years away from this project.  Let's use public
funds to encourage more planting of vineyards instead.  That is the number 1
priority of the industry.  We cannot grow as an industry and cannot make a
significant impact on a national basis without serious investment in vititiculture.
VA viticulture must reach the point were it can economically sustain the demand
for sales of VA wine and we are nowhere near that goal.  Patrick Duffeler II The
Williamsburg Winery Ltd.

Nov 7, 2013 11:38 AM

15 The geography is key.  Beyond key, really.  I already feel like I know where it Nov 7, 2013 11:35 AM
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Page 15, Q19.  Any additional thoughts on a potential Virginia Wine Center and what it will take to make it
successful?

would be but it must must must promote Virginia's wine industry from all areas or
it will be maligned, ignored, or worse.

16 Frankly, I'm not sure it's such a good idea but it warrants further
research/investigation.

Nov 7, 2013 11:29 AM

17 You asked where I worked but nowhere did you offer the Shenandoah Valley or
western Virginia as an option.  Do you suffer from the problem of not seeing past
Charlottesville as many in Richmond do?

Nov 7, 2013 11:09 AM

18 Location?  funding? Nov 7, 2013 10:23 AM

19 The biggest question/concern in my mind is "where would this center be
located." The top Virginia wine regions (Loudoun County and Charlottesville
area) are so spread out that a center located in one location would not be
convenient for those located in the other.

Nov 7, 2013 10:07 AM

20 "membership" is a red flag. If this is a locally funded and operated enterprise
great, but I have little interest in joining yet another association/cooperative in
order to potentially add to marketing.

Nov 7, 2013 10:04 AM

21 I think the most value would be as a high end tourist draw. Beautiful space, great
food and wine, cooking, food, cheese, pastry classes. Not so much a resource
for the industry but a way to build the reputation of Virginia food and wine.
Spread the word about our wine beyond the state borders. The center should be
a destination for US and international visitors. We already have pvcc if we want
to take professional development classes. Why duplicate?

Nov 7, 2013 9:58 AM

22 Virginia  wine industry is very diverse:  mountains, coastal, north and south.  I do
not see any advantage to a centralized facility.  Please support and enhance the
universites programs, which are accomplishing great things for the industry.

Nov 7, 2013 9:33 AM

23 This survey is worded in a way to support positive views on this center. I'm
concerned that visitors have only so many "visits" in them and this will reduce
visitors to nearby wineries. Also concerned on how the center can portray a
balanced view of VA wine. As seen in this survey, this center has a muddied
mission—is it education for the industry? If so, we already have vehicles for this
in place. Is this tourism? Education for consumers? If so, are consumers really
interested in education. Research seems to say tourists want to eat and drink
and visit wineries in pretty places. Everybody in VA will say "yes" to the history of
wine connection, but research shows that "history" is not a powerful driver of
tourism. I would not dwell on that connection with VA wine.

Nov 7, 2013 9:31 AM



 

 

 


